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*2020 = 38,739 -4.9%

2021 = 41,700 +71% &= 600 MB

2022 = 43,948 +5.1% p ’
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ENTREE Snack Contribution by Channel
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ENTREE is the No. 1 meat snack in market share.



N TRES TREND & MARKET INSIGHT

AUOSYNnansing wudoitul 2568 HEALTHY SNA%I G
A
s

laglaw:NguoINEIKs19/1UDdA3 AQDT ¥DAUIYDULNYADN TRE &y

’

.

2.4% >>annusohquns:uas‘n:—gumwmnmsuﬁnntUSC-.'IU

SUN 2 gaavsvuNTULAel Ing
49,400 50,400

Aum
50,000 | 4s,328 48,183 46,608

40,000

Proteinis a top priority, with 56%

30,000

20,000 of consumers considering it essential
0,000 -

- in snacks.

2564 2565 2566 2567f 2568f
yunivinaInawse/laded/ Sy
® yunilonsouuariaia

e\

»

- < - &
N YUNVULALISALANVSDLAR
viun: aanseilasaudidenansive eandeyavas OIE

Source :



https://media.settrade.com/settrade/Documents/2024/Dec/231224-K-Research-Snack-food.pdf?utm_source=chatgpt.com
https://media.settrade.com/settrade/Documents/2024/Dec/231224-K-Research-Snack-food.pdf?utm_source=chatgpt.com
https://media.settrade.com/settrade/Documents/2024/Dec/231224-K-Research-Snack-food.pdf?utm_source=chatgpt.com
https://media.settrade.com/settrade/Documents/2024/Dec/231224-K-Research-Snack-food.pdf?utm_source=chatgpt.com
https://media.settrade.com/settrade/Documents/2024/Dec/231224-K-Research-Snack-food.pdf?utm_source=chatgpt.com
https://media.settrade.com/settrade/Documents/2024/Dec/231224-K-Research-Snack-food.pdf?utm_source=chatgpt.com
https://media.settrade.com/settrade/Documents/2024/Dec/231224-K-Research-Snack-food.pdf?utm_source=chatgpt.com
https://media.settrade.com/settrade/Documents/2024/Dec/231224-K-Research-Snack-food.pdf?utm_source=chatgpt.com
https://media.settrade.com/settrade/Documents/2024/Dec/231224-K-Research-Snack-food.pdf?utm_source=chatgpt.com
https://www.glanbianutritionals.com/en/nutri-knowledge-center/insights/healthy-snacking-trends
https://www.glanbianutritionals.com/en/nutri-knowledge-center/insights/healthy-snacking-trends

TARGET

Primary  15-24
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N TRES BRAND ESSENCE
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Snack Pro-Teen Style
High Protein, Big Flavor
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ENTREE is the pro-teen snack —

meat, high protein, bold flavor.

Built for all teens it's the go-to snack for every
mood, every moment.



OUR PRODUCTS
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CRISPY PORK FAMILY
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COMPETITORS

FISH SNACK SQUID SNACK POTATO CHIPS
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Super Tasty,
High Protein

Health-Concious / tdtogunmw



BRAND PERSONALITY

ARCHETYPE :
HERO — Wsdu 60% Active , Energetic , Bold ,
JESTER — sasr1awududadu 30%

OUTLAW — unnnnluwrdoulas 10% Open , Limitless , Fun, Playful
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